
There are three arms in the democratic 
governing process, maybe four if we add the 
media. 

There is no shame in this game. Every media 
entity has its political, social, and communal 
iinterests that shape the content they produce, 
and the narratives they promote. 

We are everything the mainstream media is not. 
As community media, we offer a significant 
alternative to the corporate media’s 
profit-oriented scheme.

WWe do not work for Wall Street. We work for the 
community. 

We are driven by social objectives rather than 
the private profit motive; we empower people 
rather than treat them as money-spinning tools 
and nurture local knowledge rather than replace 
it with standard solutions.
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